NEW

Ansell re-branding

Ansell’s DentaGlove® soon to be known as
Micro-Touch® DentaGlove®

NSELL is re-branding its
DentaGlove examination glove | ’[Fﬂ

under the Micro-Touch DentaGlove

brand, presenting improved packag- iy

ing while maintaining the same high sefE=———"""

quality product that we have been

offering to the dental market under the DentaGlove brand.
Micro-Touch DentaGlove’s new and improved packaging

displays a clearer colour coded size identifier and a more patent

material description. On the product side, Micro-Touch Denta-

Glove features the same high quality standards as before such as:

¢ Powder Free Natural Rubber Latex easy to don, comfortable
and soft

¢ Ambidextrous

¢ Low allergenicity glove due to both low chemical residues
and latex protein (total proteins levels < 50 ug/dm?) and the
absence of powder.

¢ Thiurams and Mercaptobenzothiazoles free — reduces risk
of contact dermatitis, as these are the accelerators more com-
monly linked to contact dermatitis.

& Mild textured finish that assures excellent dry and wet grip.

¢ Chlorination of the internal surface to improve donning.

¢ Layer packing for easier dispensing and reduction of waste
—save on glove wastage.

¢ Startistically tested to an AQL of 1.5 for pinholes (Interna-
tional Standard for Surgical Gloves)

¢ Complies with AS/NZS 4011:1997 standards

¢ 5 size options for the best fit: XS-XL
All the product codes and packaging configuration has been

maintained in order to ease this transition. *

For a free sample pack or more information, please contact
Ansell Customer Service on 1800 337 920, Email us to
protection@ap.ansell.com or visit the DentaVision or Henry
Schein Halas stands at the next ADIA conference.

Ansell and Micro-Touch DentaGlove are trademarks owned by Ansell Limited
or one of its affiliates. (c) 2007. All Rights Reserved.

Portable Dental
X-Ray

AVID Medimurac, Sales and Marketing I
Manager at Wisbey Dental, has confirmed |
that the Tasmanian Health Services has decided
to place their first order for a number of the
Port-XII portable dental x-ray units. This
decision was made after a long
period of consideration, com-

parison and independent testing of @

similar equipment.

The decision to buy the Port-XII was essentially
based upon the excellent quality of the radiographs that it pro-
duces along with the portability and ease of operation.

The Port-XII is light weight at only 2.35Kgs compared to
its nearest rival weighing over 8Kgs. *

Wisbey Dental exclusively distributes the Port-Xll throughout
Australia and New Zealand. Ph: 02 9875 5588

Ozdent:

wholesalers of dental supplies

QUNDED in 2006 as a business-to-business dental whole-

saler, Ozdent has combined top-quality dental supply prod-
ucts, knowledgeable employees and unparalleled service to earn
a reputation for meeting the ever-changing needs of the custom-
ers and their business.

Ozdent’s experienced management team and dedicated, well-
trained staff work closely with product manufacturers to keep
current on the dental industry’s latest developments. These rela-
tionships assist us in identifying new opportunities for improv-
ing the services we provide. As a result, these procedures allow
the company to provide its customers with an exceptional level
of service, while adapting immediately to changes in the dental
wholesale industry. *

Ozdent, Suite 206, 10 Norwest Central, Century Circuit,
Baulkham Hills NSW 2153
Phone: 02 8831 8383 « Fax: 02 8831 8399 - www.ozdent.com.au

1| Filling the gap
launches new
website

007 is shaping up to be even bigger for Filling the Gap. Up

until now one of the big obstacles to spreading the word
about the dental volunteer service has been the lack of a website.
Filling the Gap recently remedied this lack of web presence by
launching www.fillingthegap.com.au

The website developed, designed, and donated by Dentist
Job Search and Prime Practice and includes up-to-date informa-
tion, published articles, and testimonials and of course a down-
loadable application form.

The dental unit at Wuchopperen Health Centre, in Far
North Queensland, offers services to 20,000 Indigenous people
around Cairns and the Atherton Tablelands. The Centre has two
state of the art, fully equipped dental rooms at its Cairns clinic,
and a mobile dental van ready to travel to Atherton and outly-
ing communities. Historically however, they have had problems
attracting dentists to provide the service.

That is where Filling the Gap came in. Filling the Gap is a
charity/volunteer service set up close to a year ago. In its first six
months of operation, Filling the Gap achieved a 300% increase
in dental care provided with 15 new dental wecks provided by
11 volunteer dentists. It is hoped that this increase will continue
with the launch of the new site. *

FILLING THE GAP

Medfin’s new website

F you’re thinking of selling your practice, take S v
a look at Medfin’s new website. < 7
The site offers free classified advertising to
qualified healthcare practitioners. FINANCE

And if yow're setting up a new practice, look under the site’s
USEFUL TOOLS tab for a template that will assist you to cre-
ate a business plan. For your convenience, the site links to lead-
ing equipment suppliers and offers a monthly economic news
report. Well worth a visit — www.medfin.com.au P

Eor further media information contact
Danyane Johnston ph 02 9462 2285
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